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REGULAR FEATURES

= Art Beat: From galleries to museums and beyond—news on
what's happening in the art industry today.

= In the Know: In-depth articles on art marketing, social media,

and artist career tips.

= Meet the Artist: Get up close and personal—interviews with
emerging, mid-career, and established artists.

= Events: A retrospective of this year’s top events, exhibitions,
and featured art shows.

= Work of the Week: Featured works by today's top innovative

artists.
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ABOUT ABN

As the art industry’s news leader since 1977, Art Business News
stays true to its mission of reporting the latest industry news,
artists to watch, and the emerging trends driving the fine art
market. The magazine’s editors collaborate with industry leaders
to develop cutting-edge content that will keep readers ahead of
the curve.
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From the Streets to the Galleries: A Look at the Rise

of Street Art

6 Tips for Artists to Engage Their Social Media
Audience
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oY THE NUMBERS
WEBSITE STATS - ONE YEAR:

N Page views: 228,850 Pages / Session: 4.52
Desktop = 72.09% Largest demographic group is:
Mobile = 18.38% 25-34 year-olds

Tablet =9.53% Female = 60%

Male = 40%

® o
% Newsletter Subscriptions: 24,884

You

SUCIAL REACH

Facebook likes: Twitter followers:
15,578 2,363

Total social reach = 17,941
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ADVERTISING ON ABN T0P A0

Top Ad: 300x80px

$495

Large Banner: 970x135px 1w .
$595 R o
Medium Banner: 630x90px
$295
Square (Side and Bottom Banner): H '
250x250px e el
$395

Rectangle (Side Banner): 270x360px
$395
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TANNER LAWLEY

ABN FEATURED ARTICLES

Q&A with Artist &
Galler...

by MEGAN KAPLON + 15 APRIL
‘Tanner Lawley on how he found his calling as
an artist and his philosophies as a gallery

owner Interview by
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Kuis Gebhardt knows that physical well-being plays an integral
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reflects the winding road that led him to the canvas; his body by MEGAN KAPLON = 20 MARCH

by MEGAN KAPLON
reflects the daily dedication to training that led him to physical
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Five years ago, I came in as the underdog and by augmenting my
exhibit with advertising in Art Business News, people actually
recognize my name and my artwork. It’s such a feeling of

accomplishment! -- Advertiser Socrates Marquez

CONTACT US:

Email or call us today for information on all of our ad packages and start
maximizing your exposure in this important industry publication!

LINDA MARIANO HANNAH SMITH
Managing Director, Marketing Features Editor
408.718.3730 440.520.3872
linda@artbusinessnews.com hannah@artbusinessnews.com
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